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District Hotel performance
Weekly Demand & Revenue: July-Oct. 2020

Source: STR

Revenue 
↓ 68% 

over 2019
Revenue 

↓ 86% 
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↓ 74% 
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Consumer safety concerns
Share who rated activity as Unsafe or Very Unsafe

Source: Destination Analysts Consumer Travel Sentiment Index, Oct. 2-4, 2020
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Taking a road trip
Non-team outdoor recreation (biking, hiking, etc.)

Visiting friends and relatives
Going shopping

Staying in a hotel
Dining in a restaurant

Visiting an amuse. park, zoo, parks or outdoor attractions
Staying in an Airbnb or home rental

Visiting a museum, aquarium, indoor attraction
Traveling for business reasons

Traveling on a commercial airline
Traveling in a taxi/Uber/Lyft

Sporting events - Small venue
Train travel (intercity travel - e.g., AMTRAK)

Attending a performance
Go to a casino

Traveling outside the United States
Attending a conference or convention

Sporting events - Large venue
Traveling by bus or motor coach on a group tour

Intercity bus travel
Traveling on a cruise line

Destination Assets
Transportation
Meeting & Events
Non-Influenced Trips
Non-DC
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Consumer safety concerns 
Average of share who rated activity as Unsafe or Very Unsafe 

(as of survey date)

Source: Destination Analysts
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• 57% of American travelers consider themselves to be ready to 
travel.

• 31% are confident or very confident that they can travel safely 
(compared to 44% who disagree).

• 47% feel comfortable going out in their local community. 

• 21% expect the coronavirus situation to get better in the next 
month (compared to 48% who expect it to get worse).

consumer insights
National Traveler Sentiment

Source: Destination Analysts Consumer Travel Sentiment Index, Oct. 2-4, 2020
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